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Doado valor mensal
para uma instituicao
€25,00.

Monthly donation to a
institution €25,00.
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Renovagdo da
parceriacom a
Cais| Renewal of
partnership with
Cais
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Entrega de 30 refeicoes, para serem distribuidas por agregados
familiares desfavorecidos.
Delivery of 30 meals, to distribute by disadvantaged households.

RE-FOOD 4 GOOD - Associacao de

Solidariedade Social (’ )

Av. Jodo Cristovao, 71, 3° esq 1!
1050-126 Lisboa

NIF: 510230881 FOOD

AS NOSSAS MEDIDAS
OUR MEASURES

DECI AD

FEVEREIRO | FEBRUARY

A RE-FOOD 4 GDOD - Associacao de Solidariedade Social. com o NIF 510230881,
D ~ d f o ~ declara que:
Oa?ao ere el?oes para a - Ao abrigo do Estatuto dos Beneficios Fiscais, e para os devidos efeitos de dedugdo

Refood, 30 refeicoes por referida no artigo 62° do mesmo, a entidade Corpo Santo Lisbon Historical Hotel, com o
~ NIF 509 214 266, efetuou entregas de 90 refeigbes, para serem distribuidos por
mes. agregados familiares desfavorecidos.

Este donativo foi concedido sem qualquer contrapartida.

Meal donation to Refood, 30
per month. Lisboa, 31 de dezembro de 2022

Lilianow Monteiro

Assinatura e carimbo RE-FOOD
(Pela Refood Santa Maria Maior)
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WELL-BEING

Dr. Hugo Parreira

O
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Médico no Hotel todas as
quinzenas.

Doctor at the Hotel every 15
days.
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numero de formandos previstos.

the number of the graduates.

Este més realizdmos todas as formacgdes, ultrapassamos o numero de horas e o

This month we have made all the trainings, we exceeded the number of hours and

N° FORMANDOS | N° GRADUATES

Objectivo | Goal: 42
Formandos | Graduates: 53

AS NOSSAS MEDIDAS
OUR MEASURES

FEVEREIRO | FEBRUARY

Plano de formac¢ao anual focado na
evolucao especifica de cada um dos
colaboradores, revisdo semestral e
lecionado por formadores certificados,
em que utilizam diversas metodologias,
realizando avaliagdes de conhecimento
no final.
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Annual training plan focused on the
specific evolution of each employee

N° DE HORAS | N° OF HOURS

Objectivo | Goal: 8,5
Realizadas | Acheived: 10,5
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N° DE FORMAGOES | N° OF TRAINING

Objectivo | Goal: 10
Realizadas | Achieved: 10
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5 TODOS OS COLABORADORES | ALL EMPLOYEES
57% O 43%

OUR MEASURES
FEVEREIRO | FEBRUARY

IDADE | AGE IDADE | AGE IDADE | AGE IDADE | AGE IDADE | AGE
18-25 25-35 35-45 45- 55 55 - 65
40% a 60% do numero de
colaboradoras mulheres. e CD s 16w €| 2% C|D 13 o 1) 5y 3% €D
9 10 ] 8 8 8 9 2 2 1
40% to 60% of women
employees.
n n n n n
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DEPARTAMENTO | DEPARTMENT
ADMINISTRATIVO BAR COZINHA GUEST SERVICE
ADMINISTRATIVE BAR KITCHEN GUEST SERVICE
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6% 6% 6% 0% 13% 7% 4% 1%
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ANDARES MANUTENGAO RECEPCAO RESTAURANTE
O U R M EASU R ES HOUSEKEEPING MAINTENANCE RECEPTION RESTAURANT

FEVEREIRO | FEBRUARY |9| (°)
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(o) 0, 3
40% a 60% do numero de 0% | 13% 3% | o% 19% | 4% 9% | 9%
colaboradoras mulheres. 0o 9 2 0 7 3 6 6

ESCOLARIDADE | DEGREE

BASICO - 3° CICLO SECUNDARIO SUPERIOR
UPPER SECONDARY POST SECONDARY BACHELOR'S OR
EDUCATION EDUCATION SUPERIOR

13% 9% 26% 26% 18% 8%
9 6 18 18 12 5

40% to 60% of women
employees.
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2023 Consumo de agua por convidado em m3
Water consumption per guest in m3

1,33 m3

Fevereiro | February

AS NOSSAS MEDIDAS
OUR MEASURES

Reduzir consumo médio de
agua por convidado, em 10%
comparando com 2022.

Reduce average water
consumption per guest by 10%
compared with 2022

02y () omms
Fevereiro | February

Quartos | Rooms

ﬁ 0,05 m3
Fevereiro | February

Cozinha | Kitchen

DS
o O 0,19 m3
Fevereiro | February

Spa




CCESSIBLE CORDO &?:ETZ%

SANTO OB S g

SUSTENTAVEL
—— HOTEL —

L

2023 Consumo de electricidade - "
por convidado em Kwh - - 81.33 Kwh
?
Electricity consumption per Fevereiro |

guest in Kwh February
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i 1° Piso | Ist Floor 12,13 Kwh

Cozinha | Kitchen 3,45 Kwh ,
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FEVE REI RO | F E B R UARY Restaurante | Restaurant 1,87 Kwh E _\@'_
Reduzir consumo de electricidade § -0 N 3° Piso | 3rd Floor 9,02 Kwh
por quarto ocupado até 10% ,° - - .
comparando com 2022. E o'
Reduce electricity consumption per Spa 6,38 Kwh @ @
occupied room by up to 10% compared 4° Piso | 4th Floor 10,98 Kwh
with 2022 :
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AVAC 19,65Kwh 5° Piso | 5th Floor 21,45 Kwh
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Reduzir consumo de gas por
cliente até 5% em 2023

Reduce gas consumption per
costumer by up to 5% in 2023

CORPO
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2023 Consumo de gas por

convidado em m3

Gas consumption per
guestin m3

(B
(&

Cozinha | Kitchen 1,34 m3

Fevereiro | February

Lo,
(&

Caldeiras | Boilers 213 m3

Fevereiro | February

3,43 m3

Fevereiro |
February
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GROWTH .
N° DE COLABORADORES EM N° DE COLABORADORES
TRABALHO INTERNO OUTSOURCING
N° OF OWN EMPLOYEES N° OF EMPLOYEES OUTSOURCING
ﬂtl 86% 14% O
59 9
AS NOSSAS MEDIDAS @
OUR MEASURES | | |
FEVEREIRO | FEBRUARY
CONTRATO SEM TERMO CONTRATO COM TERMO DEFINIDO
N° de colaboradores em PERMANENT CONTRACTS FIXED-TERM CONTRACTS
outsourcing vs n° de
colaboradores em trabalho
interno: 20% de colaboradores ’ (o) o
outsourcing. 6 A) 64 A)
N° of employees of outsourcing 2-| 38
vs N° of employees with contract
with the hotel.
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Actividades internas de Desenvolvimento
Aniversarios staff

Pequeno-almogo com o Director Geral
Avaliagées de Desempenho

Satisfacdo de colaboradores

Internal activities development
Staff Birthday

Breakfast with the General Manager
Performance evaluation

Employee satisfaction
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Celebragao aniversario Staff| Staff birthday celebration
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Divulgagdo/Entrega do Manual de
acolhimento (cédigo de conduta e ética e
compromisso social): 100% dos
colaboradores;

Integracao de colaboradores com

deficiéncia => 1; Manual de Politica Politica Politica de
. . acolhimento | Ambiental | Social | Social remuneragio ndo
Disclosure/Delivery ofthe. Welcome Manual Welcome Environmental Policy discriminatéria |
(code of conduct and ethics and social Manual Poli . oo
olicy Non-discriminatory

commitment): 100% of employees;
remuneration

Integration of employees with disabilities = >1; policy



https://www.corposantohotel.com/media/pdfs/manual-de-acolhimento.pdf
https://drive.google.com/file/d/1JqJ-BbeEimPYqXo9-qrIDpUgsuOz-58z/view?usp=sharing
https://drive.google.com/file/d/1yZWDXZevVYX-q1z95CN3_iE8DVjwBCGW/view?usp=sharing
https://drive.google.com/file/d/1rKr4EoNCApMGRNFZnnJRA_n9wTtum5Vd/view?usp=sharing

SUSTAINABLE
CITIES &
COMMUNITIES

=R

AS NOSSAS MEDIDAS
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E obrigatério opcgdo de carro eléctrico
nas opg¢odes de transfer dos héspedes

Muralha Fernandina disponbilizacdo de
visitas e divulgacao

Mandatory electric car in guest transfer
options

Fernandina Wall availability to visits
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Obrigatério
opgao de carro
elétrico nas

opgoes de
transfer dos
hoéspedes |
Mandatory
electric car in
guest transfer
options

W

2

Muralha
Fernandina
disponibilizacdao
de visitas e
divulgacéo

| Fernandina
Wall availability
to visits

W


https://drive.google.com/file/d/1EyfWzk9VwSefuOcJIT6f8RgX5bEwPOPj/view?usp=sharing
https://www.corposantohotel.com/media/pdfs/flyer_corposanto.pdf
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54% dos nossos fornecedores estao a menos de 30km.
w 54% of our suppliers are within 30km.

Mafra

b4

Vila Franca gﬁmfe.ira
de Xira > Llacional

AS NOSSAS MEDIDAS
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e e

Sintra

Devolver as embalagens aos fornecedores: jorehges @ EQLBEL
10% até 2023 N : e
Compra de producio controlada: Casca Lisboa Alcochete Montijo makro PORTA L
20% dos produtos
ENE
Comprar a fornecedores locais: Almada PRIME %%’4/\
20% fornecedores num raio de 30 km Nestle
Palmela
Return packaging to suppliers: a0
10% by 2023 RecHelo || Bolo
Setabal =

Controlled production purchase: _ et
20% of products Sl a5

Puratos

Buy from local suppliers:
20% suppliers
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2 Consumo produtos quimicos | Consumption of chemicals
1 TOTAL POR DEPARTAMENTO |

TOTAL PER GUEST
t* (OO
AS NOSSAS MEDIDAS . .
0,095 Kg/L 0,040 Kg/L
OUR MEASURES —
Fev|Feb ALOJAMENTO
Consumo controlado de produtos ROOMS
quimicos
Controlled consumption of -
chemicals
FEVEREIRO| FEBRUARY 0,067 Ke/L
Consumo Total de Produtos COZINHA
Quimicos por convidado KITCHEN
Total Consumption of
Chemicals per guest
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Residuos produzidos por
convidado

Desperdicio alimentar por
convidado

Waste produced per guest

Food waste per guest
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Residuos produzidos por convidado | Waste produced per guest

3,42 Kg-Lt

Fev|Feb

Desperdicio alimentar por convidado | Food waste per guest

6,00 Kg-Lt

Fev|Feb
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Politica de compras de peixe -
peixe da época e respeitando
o tamanho. Excluir peixes da
"red list"

Fish purchase policy - fish in
season and respecting the size.
Exclude fish from the "red list"

CORPO &%‘vwf@
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Exposicao “FRAGILE BEAUTY” do Principe Hussain Aga Kan no nosso hotel.
Todos os lucros da venda das fotografias do Principe Hussain sao doadas, via

Focused on Nature, para a conservacao de tubarodes, cetaceos ou tartarugas
marinhas.

“FRAGILE BEAUTY" exhibition by Prince Hussain Aga Kan at our hotel. All profits
from the sale of Prince Hussain's photographs are donated, via Focused on
Nature, to the conservation of sharks, cetaceans or sea turtles.

Golfinhos-pintados jovens brincando, Bimini, Tiger Beach, Grand Bahama, julho de 2014

Bahamas, julho de 2014

Marsa Mubarak, Egito, dezembro de 2017
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AS NOSSAS MEDIDAS ANO | YEAR 2023 % DE CARNE NACIONAL PORTUGAL
OUR MEASURES | % OF NACIONAL MEAT
Politica de compras de carnes: Janeiro | January 96%
80% carne de proveniéncia .

Fevereiro | February 96%

nacional.

Meat purchase policy:
80% meat of national
origin.
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Apoio financeiro a entidades de
solidariedade social e ecolégica.

Financial support to social and
ecological solidarity entities.
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Ceramicas perfumadas disponiveis para venda, no qual
reverte 10% para o Refugio Aboim e Ascensao.

Scented ceramic available for sale which 10% reverts to
Refugio Aboim and Ascensao.



PARTNERSHIPS
FOR THE GOALS
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Parcerias para atingirmos os objectivos

Goals to achieve through partnerships

CORDPO %ﬁﬁ W‘é
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Assinamos o compromisso da Global Compact que é um compromisso de 10
principios pelas Nacoes Unidas assentes nos seguintes valores:

We signed the commitment of the Global Compact which is a commitment of 10
principles by the United Nations based on the following values

Direitos Humanos Praticas Laborais Protecdo Ambiental Combate a Corrupgio
Human Rights Labor Practices Environmental Protection Anti-Corruption

¥
P




	Diapositivo 1
	Diapositivo 2
	Diapositivo 3: NO POVERTY
	Diapositivo 4: ZERO HUNGER
	Diapositivo 5: GOOD HEALTH & WELL-BEING 3
	Diapositivo 6: EDUCATION QUALITY
	Diapositivo 7: GENDER EQUALITY
	Diapositivo 8: GENDER EQUALITY
	Diapositivo 9: CLEAN WATER & SANITATION
	Diapositivo 10: ACCESSIBLE & CLEAN ENERGY
	Diapositivo 11: ACCESSIBLE & CLEAN ENERGY
	Diapositivo 12
	Diapositivo 13: INDUSTRY, INNOVATION, INFRASTRUCTURE
	Diapositivo 14: REDUCED INEQUALITIES
	Diapositivo 15: SUSTAINABLE CITIES &
	Diapositivo 16: RESPONSIBLE CONSUMPTION & PRODUCTION 12
	Diapositivo 17: RESPONSIBLE CONSUMPTION & PRODUCTION 12
	Diapositivo 18: CLIMATE ACTION
	Diapositivo 19: LIFE BELOW WATER 
	Diapositivo 20: LIFE
	Diapositivo 21: PEACE, JUSTICE
	Diapositivo 22: PARTNERSHIPS FOR THE GOALS 17

